a few minutes
DVWKH¿UVWPDUNHWLQJGLUHFWRUIRUWKH6HDVLGH
0HUFKDQWV $VVRFLDWLRQ , RSHQHG &RUQHUVWRQH0DUNHWLQJ $GYHUWLVLQJ,QFLQ
,ORYHGZRUNLQJIRUDOORIP\SDVWHPSOR\HUV
DVLWZDVWHUUL¿FWUDLQLQJEXW,DOZD\VKDGD
strong vision of what I wanted to create and
GLGQRWOLNHKRZORQJWKHDSSURYDOSURFHVV
WRRNLQODUJHUFRPSDQLHV

lisa

burwell

You emphasize that a business brand imDJHLVWKH¿UVWLPSUHVVLRQDFXVWRPHUVHHV
What are a few tips you would give to an
organization to better their “brand?”
,DPRIWKHRSLQLRQQRZDIWHUEHLQJLQWKH
business of branding for many years, that
the best branding is just a great translation
RI\RXUFRPSDQ\DQGLWVYDOXHVDQGVHUYLFHV6RUHDOO\±JUHDWEUDQGLQJLVEXLOGLQJD
JUHDWRUJDQL]DWLRQ¿UVWDQGEUDQGLQJLVMXVW
WKHZLQGRZWRWKHFRPSDQ\7KHUHLVDQDUW
to communicating that message visually for
FOLHQWVEXWWKHFRPSDQ\KDVWREHDVJRRGDV
WKHEUDQGLQJLPDJHRULWZLOOQRWVXFFHHG
What would you say is anyone’s biggest
PLVWDNH WKH\ FDQ PDNH ZKHQ LW FRPHV WR
marketing?
7KDW LW ZLOO VROYH DOO RI WKHLU SUREOHPV $
FRPSDQ\ KDV WR EH JUHDW EHIRUH JUHDW PDUNHWLQJFDQKHOSLW
<RXUVWDIISKRWRVKRRWVDUHVRFUHDWLYHDQG
fun! Where do you get your inspirations?

Interview by Lauren Williams

QDSLFWXUHVTXHVWDWH/LVD%XUZHOOSRUtrays a timeless, classic elegance that
RQHFDQRQO\GHVFULEHDVPHVPHUL]LQJ
As the founder and marketing genius behind
&RUQHUVWRQH 0DUNHWLQJ $GYHUWLVLQJ ,QF
she has a remarkable, natural ability for creDWLYLW\DQGLQQRYDWLRQ&RUQHUVWRQHGXEEHG
³7KH,GHD%RXWLTXH´KDVJURZQIURPDRQH
PDQVKRZWRDQDJHQF\SRZHUKRXVHZLWKD
FOLHQWHOHEDVHRIWKDWSHQHWUDWHVHOHYHQ
GLIIHUHQWLQGXVWULHV,QDUDUHWLPHZKHUH/LVD
LVQ¶WUXVKLQJRIIWRDPHHWLQJRUSKRWRVKRRW
she sits down and dishes to us about her life
DQGWKULYLQJFRPSDQ\

I

/LVDWHOOPHDOLWWOHDERXW\RXUVHOI
Lisa Burwell: First of all, thank you so much
for your kind and sweet words! I have a
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strong faith that guides me on a daily basis
and my creativity is really sourced from that
³GDLO\´ZDONZLWK*RG,FRXOGH[SRXQGRQ
SHUVRQDOLW\WUDLWVWKDWKDYHJLIWHGPHWRJHW
where I am today, but the core is really folORZLQJZKDW,EHOLHYHLVP\GHVWLQ\
Tell me how Cornerstone Marketing & AdYHUWLVLQJ,QFEHFDPHVRPHWKLQJ\RXZDQWHGWRYHQWXUHRXWDQGVWDUW
I had wanted to start my own marketing
agency since I was in my late twenties and
GLG RSHQ D FRPSDQ\ LQ P\ KRPHWRZQ RI
%RVWRQ FDOOHG 3URJUHVVLYH 0DUNHWLQJ  ,
TXLFNO\ UHDOL]HG WKDW , ZDV QRW UHDG\ DQG
IXOO\HTXLSSHGVR,ZHQWEDFNWRP\IRUPHU
MREIRUDQRWKHU¿YH\HDUVRUVR$IWHUUHORcating to Seaside, Florida in my early thirties

, DP FRQVWDQWO\ WKLQNLQJ  :KHQ , ZDWFK
WHOHYLVLRQUHDGDERRNRUPDJD]LQHSHRSOH
watch to see what they’re wearing, and talk
WR SHRSOH , JHW LQVSLUHG  , OLVWHQ WR ZKDW
SHRSOHDUHVD\LQJDVZHOODVZKDWWKH\¶UHQRW
VD\LQJ ± LQ UHDO OLIH ± LQ QHZVSDSHUV ± HYHU\ZKHUH7KHUHLVXVXDOO\DJHQHUDOVW\OH
PRRGRUIHHOLQJWKDWWKHPDMRULW\RISHRSOH
are feeling and I think about that rhetoric as
,¶PXVXDOO\IHHOLQJWKHVDPHWKLQJDVZHOO
6RPHWLPHVLWFDQEHDVVLPSOHDVZKDWDFHUWDLQWKHPHZLOOORRNOLNHLQDSKRWRJUDSKEXW
there is always a mood and an attitude that
DFFRPSDQLHVWKDW)RUWKHODWHVWSKRWRVKRRW
we called The ShootZHGUHVVHGXSOLNHFRZER\VDQGFRZJLUOV,IHOWWKDWOLNHZHZHUH
VWLOOLQDSLRQHHULQJPLQGVHWDQGZHQHHGHG
WREHWRXJKDQGWHQDFLRXVWRFRQWLQXHRQ,
thought horseback riding on the beach was
visually beautiful and conveyed a romance
and innocence and wanted to merge that
ZLWKWKHKDUGVKLSWKDWZH¶YHDOOEHHQIHHOLQJ
ZLWKWKHGHSUHVVHGHFRQRP\%DVLFDOO\ZH
ZHUHVD\LQJ±\RXKDYHWREHWRXJKWRPDNH
Continued on Page 18

Continued from Page 16
LWEXW\RXFDQVWLOOKDYHVW\OHDQGFODVV
What is it that sets your marketing team
DSDUWIURPDQ\RWKHUPDUNHWLQJDJHQF\"
We have a great team of
FUHDWLYH SDVVLRQDWH DQG
GULYHQ SHRSOH DW &RUQHUVWRQH7KH\DUHDOOVRJRRG
at what they do and because they love to create,
ZHDUHJRRG7KH\DUHDOO
YHU\KDUGZRUNHUVDVZHOO
When someone does not
seem interested in what
they’re doing, they don’t
usually remain with us
YHU\ORQJ

IUHVKDSSHDOLQJDQGLQWHUHVWLQJZLWKTXDOLW\ GHVLJQ SKRWRV DQG VWRULHV  :H DOVR
VSHQG H[WUD PRQH\ RQ WKH TXDOLW\ RI WKH
SDSHUZKLFKPDQ\WHOOXVWKH\QRWLFHWLPH
DQGWLPHDJDLQ%DVLFDOO\ZHDSSURDFKWKH
creation of the magazine from a craftsman

VIE Magazine has been
DQ H[WUHPHO\ VXFFHVVIXO SXEOLFDWLRQ DV KHDUW UDWKHU WKDQ D ¿QDQFLDO HQGHDYRU  ,
ZHOO DV \RXU PDQ\ RWKHUV  ,V WKHUH DQ\ WKLQNWKDWLVZKDWSHRSOHUHDOO\OLNHDERXWLW
,WLVDQKRQRUZKHQSHRSOHWHOOXVKRZPXFK
FKDQFHZH¶OOEHVHHLQJLWJRQDWLRQDO"
WKH\OLNHWKHPDJD]LQH
It would be great if the magazine were to
What might surprise our readers about
go national, and we are working toward
\RX"$Q\VHFUHWV"
PDNLQJWKDWKDSSHQ:HVWLOOVWD\WUXHWRRXU
roots with each issue, and that is to make it , DP VRUW RI DQ ³RSHQERRN´ DQG ZHDU P\
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heart on my sleeves, in my work and in my
UHODWLRQVKLSV  ,¶P VXUH , KDYH D VHFUHW RU
two but I am so busy that I can’t remember
WKHP
When your not running a major organization, what do you do to relax
and unwind?
,ORYHWRWUDYHO,WLVYHU\WKHUDSHXWLF IRU PH DQG UHDOO\ LV
WKHRQO\WLPHWKDW,FDQUHOD[
I love reading books but have
not had enough time to read
all that I want to, and I love
JRLQJWRWKHEHDFKRUSRRO
Cornerstone is always one step
DKHDGRIWKHFXUYH:KDWDUH
VRPH H[FLWLQJ YHQWXUHV \RX
might be taking on in 2012?
:HDUHJRLQJWRSURGXFHDQRQOLQHYHUVLRQ
of VIE that will be very different from just
SODFLQJWKHH[LVWLQJPDJD]LQHIRUYLHZLQJ
7KLVZLOOKRSHIXOO\DOORZXVWRVHOODGVWR
national clients and continue to grow our
GLVWULEXWLRQYLUDOO\


